
Director of Corporate Sponsorship (Sales Manager)
DO YOU LOVE PUBLIC TV AND RADIO? 

DO YOU HAVE MEDIA SALES MANAGEMENT EXPERIENCE? 

ARE YOU MOTIVATED BY ACHIEVING GOALS, CONTINUOUS LEARNING AND ORGANIZING EFFORTS USING SYSTEMS AND PROCESSES? 
WE HAVE A MULTI-PLATFORM SALES MANAGEMENT OPPORTUNITY IN ATLANTA!
Do Work That Matters
We are seeking an experienced sales manager to lead our sales team at <STATION NAME>. 
Create a Culture of Excellence
Our sales manager at GPB must be committed to developing a collaborative culture of excellence through continuous learning, implementation of best practices, and strong execution of core systems and processes to achieve station goals.  A sales management role in public media is similar to that of a sales manager in commercial broadcasting or local print media.  You will lead a team of account executives and administrative support.  You will direct the sale of broadcast sponsorship messages, digital media and events. This is a hands-on management role where you will train and motivate a sales staff to develop new business while growing and maintaining current business.  
Responsibilities include:

· Organizing and focusing the sales effort in a dynamic and complex media environment 

· Implementation of core performance management and inventory management systems

· Structuring multi-platform sponsorships that deliver client value and maximize all station inventory

· Coaching the sales team on sales behavior and account strategies to develop local and regional businesses
· Ensuring the team’s work (prospecting, client needs assessments, creating and presenting proposals, closing deals, writing copy, servicing accounts) happens effectively and efficiently all while maintaining a strategic partnership with station management
· Effectively utilizing and leveraging the corporate team and resources to increase revenue
Do You Have?
To represent <STATION> and successfully lead the team this position requires:

· 5+ years in management of traditional media sales (radio, tv or print).  Experience selling digital media is preferred.
· Extremely organized and detailed with strong project management aptitude.
· Systems/Process driven with the ability to evaluate a situation, develop a plan and execute it flawlessly.
· Ability to manage time, prioritize effectively and be goal oriented. 

· Astute and driven to use internal resources to create efficiencies, accomplish tasks and attain goals.

· Ability to value media assets and pull products together in a meaningful way.
· Strong people/team management skills.
· Success in goal achievement and ability to hold people accountable.
· Demonstrated experience in maintaining a positive and cohesive work environment.
· Excellent professional written and verbal communication skills including polished and persuasive presentation skills.
· Motivated by continuous learning and accepting of new ideas.
· Advanced technology skills: MS Office, Marketron, Salesforce.
· 4 year college degree in Business, Marketing or related field is preferred
TO APPLY:  We require ONE upload containing: (1) a letter explaining your interest and how your skills are aligned to this position and (2) your resume.  Thank you! 
To apply use the following web address to access our Career Center: 
<insert web address>
About Us
<insert station description here>
What We Have

· Rewarding Compensation Package: Base, Commission, Override and Bonuses

· Competitive Benefits Plans: Medical, dental, vision, disability, life insurance, flexibility spending accounts and more
· Retirement Savings:  401(k) plan 

· Generous Personal Time Off (PTO) and Holiday policies
· Dedicated management/executive support 
We are proud to be an Equal Opportunity Employer M/F/D/V.
Keywords: sales manager, sales director, local sales manager, outside sales, sales executive, media, advertising, broadcasting, radio, television          
10/2/15

