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The Sales Cubicles
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Traditional Radio Model

Social Media
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New Radio Model: Radio As A Platform

Social Media
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Media Consumption &
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Media Consumption By Generation
(02 2017 AVERAGE AUDIENCE COMPOSITION BY PLATFORM

ADULTS [8+
B Live+DVR/ AM/FM Radio TV-Connected Devices
Time-shifted TV (DVD, Game Console,
Multimedia Device, VCR)
B Internet on B App/Web on B App/Web on
a Computer a Smartphone a Tablet

* TV accounts for 41% of the total average audience among adults 18+

* 17% of average audience across all age groups is spent listening to Radio
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Projected Advertising Trends - US

nMC US Advertising Media Market Sizes

in US$ billions | traditional media figures include online equivalents (e.g. $10.9B in OOH advertising includes $5.0B in digital OOH)
2016 v. 2020

Online: $5.4
$93.5 2016 ®=2020
Online: $1.8
$81.7
$73.0 Digital: $9.2
$68.1 Digital: $5.7
Digital: $5.0
! Digital: $2.4
$17.8%18.4 | 516.8516.8 $18. B¢14.9
. - - slo 9
$4.6 $4.7
0.9 $0.9
] Sady %093
Internet advertising Radio Consumer Newspaper Out-of-home Trade magazine Cinema
advertisin advertising magazine advertising advertising advertising advertising

advertising

GREATER \ MarketingCharts.com | Data Source: PwC Global Entertainment and Media Outlook: 2016-2020
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Local Advertising Expenditures

2017 U.S. Local Advertising Revenues — $148.8 Billion

Email Mobile
Online / Interactive 10.8%

12.5% \1 8090 1\

Newspapers Print
8.3%

Newspapers Online

Magazines Online \ 2.5%
_ 0.4%

MagaZInes\ Direct Mall
1.1% 24.9%
Cable
46% ooH

TV O-T-A
— 133%

S.m/
Internet YP |

1.7% Print Yellow Pages_{"Radio Online*\_Radio O-T-A T—F TV Online
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The Radio
Audience
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Methodology

*53 U.S. public radio stations

*N = 22,552

* Interview dates: May 7 — May 29, 2018

* Most respondents are members of station databases.

Some responses were gathered via station websites
and/or social networking pages.

* All responses were collected online and weighted
using Nielsen 2017 market population data.

* This is a web survey and does not represent all public
radio listeners or each station’s audience.
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Media Pyramid 2018
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y (12%) Smartwatch (7%) \
Millennials (9%) HD Radio (16%) - Boomers
\ = /’ (17%) Connected Car(18%) \ N = 12.044 /
N = 2184 F (v Smartspeskers18%) ’
(5%) Satellite Radio® (21%)
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Home Station Listening Platforms: Total

Other
2%

AM/FM radio at

Smart speaker home, work, or school

3% 28%

NPR apps

3% i

AM/FM radio in
vehicle

Computer stream 41%

12%

% of time spent with home station with each platform in a typical
week

Traditional — 69%
Digital — 29%
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Home Station Listening Platforms: Trad. Vs. Digital

100%

80%

60%

40%

20%

0%
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~Traditional —Digital

83%
’ 80% 78%
74%\
69% 69%
28% 29%
M
0,
16% 16% 19%
PRTS 2013 PRTS 2014 PRTS 2015 PRTS 2016 PRTS 2017 PRTS 2018

% of time spent with home station in a typical week via
traditional platforms (an AM/FM radio at home/school/work or in a vehicle)
vs. digital platforms (computer, mobile, smart speaker, podcasts)
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Home Station Listening Platforms: Trad. Vs. Digital

M Traditional M Digital

medial research|mobile |social

100%
o,
80% 74% 1%
69% 69% ° 70% 69% 69% |
62% 60% 63%
60% |
0,
40% 359 39% B:co
28% 29% 27% 28%
24% .
20%
0% ;
PRTS 2016 PRTS 2017 PRTS 2018 AAA Classical News/Talk Male Female \Mlllennlals GenX Boomers Silent
GREATER % of time spent with home station in a typical week via
PUBLIC traditional platforms (an AM/FM radio at home/school/work or in a vehicle) Jac@bs
— vs. digital platforms (computer, mobile, smart speaker, podcasts)



Net Promoter

NET PROMOTER

Likelihood To Recommend

Not At All Extremely
Likely Neutral Likely

L A L L L L L L L J

1 L] 1 L} L ] | J L] L L L L}

0 1 2 3 4 5 5 7 8 9 10

— / \_Y_)
—~
Detractors Promoters

-— % Detractors = Net Promoter Score
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Net Promoter

80 75
68 67 67 - - 70
66 64 66

60
40
20
0

2009 2010 2011 2012 2013 2014 2015 2016 2017 PRTS 2018
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Station Listening '

Platforms
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Downloaded Radio/Music App

% of Smartphone/Tablet Owners Who Have

% Who Have Downloaded Radio Or Music App Downloaded Each Radio/Music App

PRTS 2018 68% Home station app - 46%
YouTube 44%
AAA 74%
Classical 55% Pandora 36%
News/Talk [ 0% NPR News 30%
Spotify 28%
Amazon Music 27%
NPR One 20%
Millennials 87% BBC News 19%
Audible 17%
Boomers 67%
Silent 44% Apple Music (Beats) 16%
GREATER 0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

PUBLIC Among Smartphone Owners ngmcmggg



Podcasting
and the On-Demand Experience
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Podcasts Weekly Or More Often

% Who Listen to Podcasts/On-Demand Audio Weekly or

More
PRTS 2018 [ 35%
PRTS 2017 35%
PRTS 2016 29%

AAA [ 33%
Classical _22%
News/Talk | 2o%

vale | 225
remale - | 25

Millennials 68%

cenx | 5%
< Monthly Boomers _31%
23% silent [ 15%

0% 20% 40% 60% 80%
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Podcast Categories

Radio shows prev. aired to catch up on missed... \ '''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''''' \64%

News & Politics

Society & Culture

Science & Medicine

Comedy

Music

Arts

Education

Technology

Business

TV & Film

Health

Religion & Spirituality
Government & Organizations
Sports & Recreation

Games & Hobbies

Kids & Family

Other areas of interest to me

GREATER o o o o
PUBLIC Among weekly podcast Iist%ﬁers, % who rezgélarly listen to4?>édcasts in eac?\(m ﬁ(’qcebs
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Smart Speakers




Working Radio At Home

*PRTS 2018 83%
PRTS 2017 87%
PRTS 2016 88%

AAA
Classical
News/Talk

88%

84%
82%

Male

Female

60% h

78%

Millennials

Gen X

86%

Boomers
91%

Silent

0% 20% 40% 60% 80% 100%
GREATER
PUBLIC % with a regular radio in working condition where they live that they use* Jac@bs
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Own A Smart Speaker

PRTS 2018 20%

PRTS 2017 12%

AAA

23%

Classical 13%

News/Talk 21%

Male

22%

Female 18%

Millennials 27%
Gen X

27%

Boomers 18%

Silent 12%

0% 10% 20% 30% 40%
GREATER % who own a smart speaker (Amazon Alexa, Google Home,

PUBLIC ) b



Most Frequent Usage Of Smart Speakers

Hear weather updates 35%
Set a timer 32%
Listen to news or talk from an AM/FM radio... _ 30%
Listen to music from an AM/FM radio station _ 28%
Ask general questions 24%
Listen to news/info. (flash briefings) 21%
Control smart home devices 16%
Set reminders/make to-do lists 16%
Listen to Pandora 12%
Listen to Spotify 12%
Listen to any type of audio with children 9%
Use as an alarm to wake up 9%
Listen to podcasts 9%
0% 20% 40% 60%
GREATER % of smart speaker owners who “frequently” use their device(s) in each way
PUBLIC (most mentioned uses; 5% or more) chebs
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Impact Of Owning A Smart Speaker

A little less % Who Say They Are Listening to AM/FM Radio Stations
3% More (A Lot + A Little) Since Getting a Smart Speaker
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No change
(listen a lot)
51%

A lot less PRTS 2018

2%
AAA
Classical

News/Talk

. Male
A little more

12% Female

Millennials
Gen X
Boomers

Silent

Among Smart Speaker owners

20%

23%

20%

18%
22%

28%
22%
0% 10% 20% 30% 40% 50%
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Digital Solutions




Digital Agency Solutions
[ ——————— HUBBARD

EFFECTIVELY
PLATFORMS IN TODAY'S*

Your Copy Today

-
—‘
Zimmer Radio has 384,500 listeners a week and counting ‘ \\\\
On Air

- 2060DIGITAL

eeeeeeeee

SMART
REACH
DIGITAL

Powered by Entercom

gatorworks
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Digital Marketing Solutions
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Content Marketing

Build your audience with
personalized and content-rich
blogs, landing pages, and
social-media content.

» more

Social Media Marketing

Make a splash on Twitter,
Facebook, Pinterest, and
more with the help of a social
media guru.

» more

| | Conversion

Optimization

Turn window-shoppers into
customers and brand-
evangelists by fine-tuning
your website

Website Design &
Development

Get a gorgeous website with
intuitive functionality to
measurably improve your
business

» more

Search Services

Get found like a peacock
among pigeons with our
SEOQ, SEM, and PPC
strategies.

Mobile Development

Put something exciting in
your customers’ hands with
our

» more

B

Public Relations

Capture and keep customers
using a tactical mix of the
tools of our trade

Email Marketing

Hamess the power of emails
that reach the right people at
the right time with the right
message

Metrics & Analytics

Determine the punch your
online presence packs
through our measurement
tools and expertise.

MID-WEST

MARKETING

Jacebs
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WELCOME! x
WE LOVE OUR LISTENERS AND
LOVE GIVING YOU REALLY COOL
FREE STUFF. REGISTER NOW. THE
MORE YOU LISTEN, THE MORE
YOU CAN WIN

REGISTER NOW
I already have an account, log me in

Maybe Later

Rocket Man (I Think It's Been A

Long, Long
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il AT&T LTE

Mobile Apps

10:27 AM

Sponsored By:

NAVY &
FEDERAL

Credit Union

b
.
« o

Know
before S
you go.o*
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DMC oo/t o
Cat Vime Greis WhOT & Woimmis Mamard Cryrts
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) AT&T LTE 2:44 PM
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: C&C FOOD STORE
> 0.6 miles
& v

4
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Event Promotion

all ATET = 9:52 AM

@ capital public radio
@ capital public radio

CLASSICAC
EVENTS :
U &

) CHURCH GROWTH & LEADERSHIP CONFERENCE
SAT. OCTOBER 20TH | WATERFRONT PARK

FEATURED EVENTS

) eIt e MARCH 2-5

VISUAL ARTS FREE : SUON

FOOD & DRINK COMMUNITY

04

LIGHT AND FIRE }
LUX | DanForrest”

-

Openin
Safari
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Podcasts

NOW on PBS NOW

A podcast powered by FeedBurner ——

App Store il & 9:58 AM

LISTEN
A podcast is rich media, such as audio or video,

distributed via RSS. Feeds like this one provide Subscribe Now!

TreState update§ whenever th(.ere is new content. EeedBurner ...with web-based podcatchers. Click your choice below:
K u oThings moadk:astclthe;:y to receive content updates in popular n — s
a Politic P : Bl My YAHOO! SubToMe!

WUNCP The State Of Things

—
@um‘dﬁmm
>

Learn more about syndication and FeedBurner...
...with iTunes:

Add to iTunes

ow'

Kuow

Newsroom
...with something else (copy this address):

(i st
American Songster. Ft Bragg Stories The People's Pharm

wy
- M ‘ http://feeds.feedburner.com/NOWonPBS

Get more info on other podcatchers:

HEBRES

Songs We Love Fro. The Civilist Stories With a Heart.

X
n

TheRecord  Prime(d)

(NLnimin_[EGT=:[P16] o)

/7N CURRENTLY PLAYING: WEEKEND EDITION SATURDAY WUNC Youth Occasional Shivers

>)

(B) KUOW Live Broadcast

0 = @

NEWS PODCASTS  MIX TAPE Kuow PROFILE

A

Current Feed Content

& The Best of NOW: Issues and Insight
Posted: Fri, 30 Apr 2010 16:00:00 EST

(® Play Now
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w... AT&T 3G : &T LTE 10:20 AM

1 i

CATEGORIEE 2 '— FOOD TRIPP]L{G e l— FOOD TRIPP,l.IiG —
v - - p— ~ R l p———
i 3 Sel All
Filter results by elect Q Search Categories List Q Search Categories Map
Eateries

Farmers' Markets 1. Ocean Grill

Eateries

Food Markets 2. Marigold Kitchen

Eateries, Coffee & Tea

3. johnny Delmonico’s Steakhouse
Eateries Lik

Coffee & Tea

4. Graze Pub

Eateries, Drink Art

5. L'Etoile
S Law Park Eateries

6. Merchant
Drink Artisans Eateries

7. The Casbah Restaurant and Lo...

Eateries, Coffee & Tea, Likes
Q 9 v + i Q v v +

Favorites : Check-Ins : Suggest Info Favorites : Check-ns : Suggest

Food Artisans

TRIPPING

© ® v +

Map : Favorites Check-lnsf Suggest
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Podcasts/On-Demand

amplifier INSIDE

BELIEVED APPALACHIA

MICHIGAN RADIO

AMUSIC PODCAST PRESENTED BY WFAE HOSTED BY JONI DEUTSCH

JOE'’S

(inside)
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It’s High-Level Chess

L |
.q_
-
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Final Thoughts

= |t's a great time to be in radio and TV

= You have more solutions/opportunities to offer than
ever

= And it shouldn’t matter to a sponsor how you connect
them to the audience

= Traditional media is going through significant change -
you are now a platform

= Sponsor needs, media consumption, competition,
dollars

= Standing pat is not the best strategy
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Final Thoughts

= Public Radio/TV are perfectly positioned
* You have a significant advantage over digital
pureplays
= Megaphone
= Cume
= Local
" Trust
= Content
* Fully integrated multimedia solutions
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