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The purchase of Rochester’s Park Ave Bike Shop by 
Buffalo’s Tom’s Pro Bike brings together two power-
house, independent brands.  This is an opportune 
time to consider utilizing a trusted, influential 
media platform that attracts a community of bike 
enthusiasts, along with an attractive segment of 
general consumers to spread the word.  We can 
offer a streamlined marketing plan across multiple 
platforms including television, radio and digital, to 
help do the following:

BENEFITS

>Increase your customer base and secure a top 
regional advantage

>Highlight benefits to the bike community of this 
new partnership (added expertise, expanded 
product opportunities, more available inventory 
than competitors. etc.)

>Maintain the Park Ave Bike loyalist; ensuring 
they continue to support a hometown retailer by 
understanding the above benefits

Challenges and Opportunities



In addition to creating awareness of this new business collaboration, a 
closer look at your industry also creates opportunities.  As research notes 
the success bike shops have seen nationally during the pandemic – we 
hope you’ve experienced this trend firsthand.  As you’ve served more 
people in this new climate under both monikers (Tom’s Pro Bike and Park 
Ave Bike Shop), investing now into a partnership with public media will 
ensure your ties with the community have longevity.

Another headline is the issue of supply and demand of bikes, with back 
orders of product becoming an industry norm. Getting the message out 
to families that NOW is the time to order a bike to be in the hands of 
loved ones by Spring is a strategy to increase sales this holiday season.  As 
this Christmas is destined to be difficult for families in light of the 
pandemic, what better year for such a desirable gift? 

Your current advertising on commercial radio and television does a fine 
job of showcasing your product lines and highlighting your expertise – but 
misses the key demographic of public media viewers and listeners, as 
they are hard to reach through other media.  

Marketing goals 

That’s where we come in!



WXXI Public Media’s non-commercial environment nurtures meaningful 
engagement across platforms, allowing your message to stand out.  Add to 
that, NPR listeners are independent and highly brand-loyal.  In fact, they 
are much less likely than the average shopper to switch brands simply for 
the sake of novelty or variety. And they are active – they cycle and they 
purchase sporting equipment.  73% of NPR listeners participate in some 
kind of sport or exercise, and they are nearly three times as likely to use a 
bicycle as a mode of transportation.  They are also twice as likely to have 
bought sporting goods in the past 12 months. (Source: MRI-Simmons Doublebase

2019 Base: Total U.S. Adults)

By aligning the Tom’s Pro Bike brand with WXXI Public Media, and in turn, 
our commitment to this community, current customers and prospects will 
see you as a company committed to quality products and to the good of 
our region.  They will actively choose to support you.

76% of PBS viewers say 
that companies that 
underwrite have a 
commitment to quality 
and excellence

(Source: PBS Sponsorship Study: Audience 
Attitudes & Behaviors, City Square 
Associates, March 2015)

Trusted platforms & meaningful engagement



Halo Effect
Your brand will benefit from public media’s halo effect which 
translates into increased brand awareness, positive brand 
perceptions and increased brand consideration among listeners, 
viewers and users.
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WXXI KIDS-TV viewers are… 
2x as likely

to have purchased sporting 
good  items in the past 4 weeks 

than the average person



Underwriting Sample Plan #1
13-Week Campaign

Start date: 11/23/20– in advance of Thanksgiving

Sample Copy:
Support for your public radio station comes from our members, and from…  
Park Ave Bike Shop, now owned by Tom’s Pro Bike, serving Western New York's cycling 

enthusiasts, from road and mountain bikes to Turbo e-bikes. With multiple locations in 

Rochester and Buffalo.  Accepting orders this holiday season for a Spring delivery.  More 

online at Toms Pro Bike dot com



Nov-Dec Sample copy: Park Ave Bike Shop, now owned by Tom’s Pro Bike, serving Western 
New York's cycling enthusiasts. Accepting orders for the holiday season – from road and 
mountain bikes to Turbo e-bikes.  With multiple locations in Rochester and Buffalo.  More 
online at Toms Pro Bike dot com

January Sample copy: Tom’s Pro Bike, serving Western New York's cycling enthusiasts.   
With multiple locations in Rochester and Buffalo offering bikes, clothing, and fittings to suit 
a rider’s style and preference. More at Toms Pro Bike dot com.

Feb - April Sample copy: Park Ave Bike Shop, now owned by Tom’s Pro Bike, serving 
Western New York's cycling enthusiasts.  Offering bike tune-ups for road and mountain bikes 
for springtime riding.  With multiple locations in Rochester and Buffalo.  Appointments 
online at Toms Pro Bike dot com

Underwriting Sample Plan #2
20-Week Campaign

Start date: 11/23/20– in advance of Thanksgiving



Easy sign-up today –
for plan to start November 23


