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PRTS (and Public Radio) Continue to Age
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Follow The Money



The State of Things



Decline of Traditional Media



Where The Local $$$ Are Heading



Radio Revenue Projections



50+?



50 Year-Olds
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Generational 
Data



The Growth of the 50+ Market



Household Wealth



Net Worth By Generation



Still Working After All These Years
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50+ Is
The Consumer 
Generation



Advertiser Disconnect



Willing To Try New Brands



Boomers Influence Purchases By Youth



Household Spending By Generation



Annual Total US Expenditures



Tech Ownership



Tech Purchased In Past Year



Home Ownership Rates



Home Buying and Selling



New Car Purchases



New Car Purchases:  Boomers



Develop A 50+ Strategy

• New opportunity to grow revenue

• Don’t abandon your current sales strategy

• Become a 50+ champion – own the position

• Identify potential 50+ sponsors and market separately

• Create a 50+ marketing plan 
• Direct marketing
• Direct mail

• Email

• Newsletter

• Informational webinars

• 50+ website

• Research your own audience

• Develop non-radio/TV content opportunities

• Create 50+ community events



KNDD Millennial Lab
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