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Key Takeaways to Our Success
Tell Your Story

Message with intentionality and consistency

Lean into openness and transparency

Engage with your supporters and the community

Break Down Silos
Increase collaboration across revenue departments

Communicate between content and revenue teams

Embrace Change
Challenge existing assumptions

Champion a data-informed culture

Focus and stop doings some things

Membership

Funding
SourcesSponsorship

Development

Highlights

250 business sponsors

35,000 members

700 vehicle donations a year

Evergreen members



What We’ll Cover

Impact in the Community

Approach to Fundraising

Partnerships

Big Day of Giving

Nonprofit Showcase

On-Air Messaging

Member Journey

Donor Recognition

Product Packaging

Design Thinking



Reimagining Community Partnerships

Goals
Community impact

Brand awareness

Donor engagement

Fundraising

Outcomes
Exclusive member events

Partnership testimonials

Speaking engagements

Advertising



capradio.org/showcaseListen here

Complete
an application

Hear your
spots

Share with
your network

You’ve
beenselected!

Receive
an invitation

Record a promo
with us

1 2 3

4 5

https://www.capradio.org/showcase
https://www.google.com/url?q=https://drive.google.com/file/d/1UfjICM200mnApcvICJsgszBx3lzGJVZM/view?usp%3Dsharing&sa=D&source=editors&ust=1761778982892964&usg=AOvVaw1XOIcrQvnKzTJC8yczSBWJ


Big Day of Giving
Partners Mission Impact

Niva Flor
Chief Impact Officer at SRCF

Listen here

Kelly Siefken
Chief Philanthropy Officer at SRCF

Listen here

Jeff Holden
Board Member at CapRadio

Listen here

Chris Bruno
Chief Marketing & Revenue
Officer at CapRadio

Listen here

Jennifer Halm
Senior Director of Development
at CapRadio

Listen here

Big Day of Giving

Nia Towne
Chief Content Officer at CapRadio

Listen here

Big Day of Giving
$13.8M

CapRadio
$200,000

NEW FUNDRAISING RECORDS

1

https://drive.google.com/file/d/1xTmh_afM1XbuoygNLAofFirqarKSdYtX/view
https://drive.google.com/file/d/1P89afyZnozkZ8rVCbe0fVqys_vJcxnVw/view
https://drive.google.com/file/d/1WCLPN6tzJoDpTmIfSvqD4AWB8Z-_sTdq/view
https://drive.google.com/file/d/1pthKoY8R4bDPLAJBl1SWVuGBi4msmBWw/view
https://drive.google.com/file/d/1tC3U0u-mpOCnxW2drCv7ldM8T3fLQ6LZ/view
https://drive.google.com/file/d/1yRuEUvYCIVj7L5vbAzdaODOb4sNN88se/view


New Approach to On-air Messaging

Brand Positioning
Reporter spotlights

Newsroom impact showcases

Leadership messages

Listen here

Partnerships & 
Community Engagement

Community partner testimonials

Member, business and listener testimonials

Nonprofit Showcase spots

Listen here

Products & Services

Content brands 

Content series

New mobile app

Listen here

Sustainability
Evergreen membership

Vehicle donations

Funding education

Listen here

Messaging Pillars

Segment 

Newscast 

Promo

Music Bed 

Funding Credit
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Morning 
Edition

Marketing Spot

30-second 
marketing spot 

30-second 
marketing spot 

15-second 
marketing spot 

15-second 
marketing spot 

Marketing Inventory
Restructuring

30-second
spots / week

155
15-second

spots / week

201

https://drive.google.com/file/d/1xTAcUDR6v-F12dTIT8J5wkNWzYXSeihf/view?usp=sharing
https://drive.google.com/file/d/1dmJJkFCa1YNogNekgopyPwAx7U1-Be6Z/view?usp=sharing
https://www.google.com/url?q=https://drive.google.com/file/d/1WnJSSuYWpWS02JxxhkNZY0gGHpShn9l9/view?usp%3Dsharing&sa=D&source=editors&ust=1761778982894882&usg=AOvVaw3cHURmk4HGpr3zHlXhRZK2
https://drive.google.com/file/d/1CMFV3RHNh5YlkFsKZlwGtpT4-yxd_Hj7/view?usp=sharing


Member Engagement and Recognition

News Magazines

News Beats

Support for CapRadio's regional news coverage during 
Morning Edition is made possible by members like 
[DONOR NAME], who encourage you to join them in 
sustaining the future of fact-based local news for the 
community.

Expanding On-air Donor RecognitionMember Journey

Annual/
One-time Switch Add

Gift

Switch Increase

Increase Add
Gift

Sustainer
(monthly credit card)

Make a 
Donation

Evergreen
(monthly bank acct)

Support for CapRadio's health care reporting is made 
possible by members like [DONOR NAME], who encourage 
you to join them in sustaining the future of fact-based local 
news for the community.

in news & music recognition 
opportunities

$750K
in music-only recognition 

opportunities

$200K



Product Packaging

Donor Recognition
Opportunities for donors to receive 
recognition on up to 10 shows, including 
a personalized on-air thank you from 
local show hosts.

Available for donations of $5,000 or more

Sponsor Recognition
Up to five Sounds of the Season 
business sponsorships. A five-week 
standard schedule with 50 bonus promos 
for Sounds of the Season with business 
tagged as a proud sponsor.

Package available at $5,000

In Winter’s Glow
Generously Supported by [DONOR NAME] 



* Jacobs Media Survey 2024

Digital Fundraising

�����LQFUHDVH�

of credit card users chose 
to add 4.2% to cover fees

47%
D O N AT I O N  F E E S

email revenue growth over 
12 months

Upcoming preview of our 
multi-step form with Apple 

and Google Pay options

of Millennials and Gen X 
respondents used 

payments services to 
make a donation*

112%
E M A I L

increase in donation clicks with no 
impact on site engagement

14%
H O M E PA G E  TA K E O V E R

D O N AT I O N  F O R M

50%

DONATE NOW

Listen Live

Enter Site



Thank You
Any questions?

Contact:

chris.bruno@capradio.org

jennifer.halm@capradio.org


